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. Value Analysis(#i{E7#T , VA)

. Value Engineering(#™{E %2 , VE)

. Negotiation (i%%1)

. Target Costing (B#REAE)

Early Supplier Involvement (BH{tNVESYS |, ESI)
. Leveraging Purchases (AT#F%H3)

. Consortium Purchasing (Bt4&3XM)

. Design for Purchase (h{EF|ZMMmikit , DFP)

. Cost and Price Analysis (MM&SRADHT)

10. Standardization (#rAEfL)



